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Thls questlon paper conitains tWo parts A and B 1) Part- A for 10 n’larks \

i1) Part - B for 50 marks.

Part-A is a compulsory question which consists of ten sub-questions from all units
carrying equal marks.

Part-B consists of ten questions (numbered from 2 to 11) carrying 10 marks
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PART- A
(10 Marks)
l.a)  List out the scope of Marketing? [1]
b)  Explain the concept of selling? [1]

o) "'Gl\{e the meanmg of Brandrng ?

SO
)

e) What is the meanlng of Marketlng Target1ng‘7 [1]
f)  List the different strategies used in market positioning. [1]
g)  Name three key functions of marketing channels. [1]
h)  Give any suitable examples for personal selling? [1]
1)  Define Makup Pricing? [1]

j)-~What do youmiean by social media marketing?

PART-B
(50 Marks)

Explain the different factors that effecting the marketing environment with

--.suitable examples from the recent aspects of the soclety and descrlbe the core.....,__

neepts of mdrkelmg

. OR: \

Deﬁne Market research and discuss dlfferent steps 1nvolved in the market

research process with its advantages and brief on ethics in marketing. [10]

Propose methods for extending the life cycle of a product that is approaching the

. decline stage?

_ --.Epram dlfferent steps 1nvolved 1n new product development _Wlth SUItable""""
wexamples? - i

<" Explain differént strategies to select target market segmentation of.consumer .
.____markcts and: cleqcnbe the factors m selectrng tar get markct segmentatlen [10]

OR
Discuss the different stages involved in service innovation development?
Demonstrate suitable examples of social and personal factors for understanding
the consumer behavior. [5+5]

OR




7. Describe the terms segmentation, targeting, positioning and create a market
positioning plan for a new product entering a competitive market with suitable

examples‘? [10]
8.a§_ Demgn a dlqtrlbutlon channel strateg.y.-.tor a new product launLh m the consumer
.......... eleCtI'OnICS lndU.StI"y ST 4
b) Illustrate the importance of different Channel for Consumer, Business and
Industrial products with suitable examples. [5+5]
OR
9.a) What do you mean by marketing structure and explain different types of
... marketing structure with suitable examples? .. e,
b)  Explain dlfferent actors affectm_ the promotlo ' mlxl_ with lts ( nd ¢
R Y "'----....ll'-'-dxsadvantage3’? E X f X i £ et £ % [5H8)E S

10.a) Discuss different strategies to implement break-even pricing in the organisation?
b) Identify and discuss the recent trends used in the digital marketing with suitable
examples? [5+5]
OR
11" “Explain the follomng Loncepts in brlet
*._-a)/Mobile Marketing.
b) Retail Marketing.
c¢) Green Marketing. [3+4+3]
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